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Dear Partners: 

We are pleased to present the 2018-2019 Montana DECA Inc. Annual 
Report and Impact Statement. Montana DECA continues to raise the bar 
in preparing emerging leaders and entrepreneurs, and this past academic 
year was no exception. 

The 2018-2019 school year marked a series of achievements for Montana 
DECA with record setting conference attendance, overall participation, 
and outstanding advisor professional learning. Because of this high-level 
of involvement in Montana DECA, our members continue to be successful 
both inside and outside of the classroom. This report walks you through 
this past year’s highlights, reach, impact and partners, as well as our key 
drivers for the future. 

Our business and community partners have invested an enormous 
amount of time and resources into our programming, curriculum, and 
community initiatives, providing our advisors and members opportunities 
to extend the classroom, apply teaching and learning, and prepare our 
members to enter the global economy. 

Montana DECA has an illustrious past, that has touched the lives of more 
than 10-million students, educators, school administrators, and business 
professionals. Their strong connection with our organization has 
developed into a brand that people identify, and one that has evolved 
throughout the years. With a very proud past that has evolved 
throughout the decades, Montana DECA is excited to announce that 2020 
marks 70-years of service to our stakeholders. As business leaders, we 
recognize the significance of the past, while standing ready to embrace 
the future. 
 
Our pride points and this report describe our success and vision for the 
future. On behalf of our student members and teacher-advisors we 
impacted this year, thank you for your support and shared commitment 
to preparing emerging leaders and entrepreneurs. 
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ENGAGING MORE MEMBERS THAN EVER BEFORE.
DECA’s high school division provided access to its educational programs 
and services to the most members – 222,436 – in the organization’s 
history. DECA membership allowed DECA advisors to integrate DECA into 
classroom instruction as a method for DECA members to apply learning, 
connect to business and promote competition. 

PROVIDING EXPERIENCES FOR MORE ATTENDEES THAN EVER BEFORE.
A record-breaking 21,124 DECA members and advisors attended the 
DECA International Career Development Conference, the most anticipated 
educational highlight and opportunity of the academic year. DECA 
members enhanced their college- and career-ready preparation through 
engaging in DECA’s Competitive Events Program and Emerging Leader 
Series. More than 1,435 members attended the Collegiate DECA ICDC and 
engaged in a redesigned professional development series anchored by 
business and industry, as well as competitive events. 

ENSURING RELEVANCY TO BUSINESS AND INDUSTRY. 
DECA’s competitive events program continued to align with industry in 
both the high school and collegiate divisions. Newly designed Integrated 
Marketing Campaign events were implemented, and Project Management 
Events were developed for the upcoming academic year at the high 
school level. The Collegiate DECA Prepared Business Presentations will see 
changes to reflect business and industry trends. 

SETTING STRATEGIC DIRECTION FOR THE FUTURE. 
DECA’s Board of Directors adopted its strategic plan for 2019-2022, 
providing the organization with a strategic framework while allowing for 
yearly workplans to keep the plan agile to meet the most immediate needs 
while also looking to the future. 

ENHANCING ORGANIZATIONAL CAPACITY AND INFRASTRUCTURE. 
The DECA staff implemented new fiscal and operational management 
practices to optimize support, service and performance. These include 
implementing a new financial system, staff organization based on function, 
and enhanced human resources and onboarding practices. These will allow 
staff to enhance their service to our members and continue fulfilling our 
mission.

HIGHLIGHTS
ENGAGING MORE MEMBERS THAN EVER BEFORE
A record-breaking 633 members and advisors attended the Montana DECA 
State Career Development Conference, the most anticipated statewide  
educational highlight and opportunity of the academic year. DECA members  
enhanced their college and career-ready preparation through engaging in  
DECA’s Competitive Events Program and Emerging Leader Series. 

INAUGURAL EMERGING LEADERS SUMMIT
In an effort to assist in member leadership development, and the continued pro-
gramming quality at the local chapter level, Montana DECA hosted a 
two-day Emerging Leaders Summit, where members participated in best 
practice exchange, developed leadership plans, participated in team-building 
and leadership exercises, and engaged in the development of a chapter specific 
strategic plan. DECA’s chapter strategy provides the framework and resources to 
develop a chapter in a business-like context. DECA’s Emerging Leader 
Summit modules are designed to showcase the core elements of a 
high-performing DECA chapter and to provide DECA advisors with resources to 
prepare emerging chapter leaders. 

NEW SHARK TANK OPPORTUNITY
Montana DECA was excited to provide our members a new opportunity to 
demonstrate the knowledge and skills learned in the classroom through an 
innovative Shark Tank Challenge. In partnership with Sky Federal Credit Union, 
Montana DECA announced the DECA Shark Tank Challenge; A fast-paced 
experiential learning exercise that dared high school members to find an 
innovative new use for an everyday item. Competitors formed teams, 
collaborated to generate an original and sustainable use for their challenge item, 
and then pitched their innovation to fellow member investors. 

ENSURING RELEVANCY TO BUSINESS AND INDUSTRY
DECA’s competitive events program continued to align with industry in both the 
high school and collegiate divisions. Newly designed Integrated Marketing 
Campaign events were implemented, and Project Management Events were 
developed for the upcoming year at the high school level. DECA continues to 
connect with business and educational partners in an effort to stay 
contemporary and relevant to industry trends, expectations, and skill sets. 

SETTING STRATEGIC DIRECTION FOR THE FUTURE
Montana DECA continues to deploy a strategic, contemporary, and relevant 
approach to preparing emerging leaders and entrepreneurs. As Montana DECA 
approaches the conclusion of our standing strategic plan, we are planning for 
the future by examining our Program of Study, Resources and Support, Strategic 
Partnerships, and Organizational Strength. 

Montana DECA continues to execute communication through effective social 
media and publication channels, reaching each of our stakeholders in an 
effective manner. 

As Montana DECA celebrates our 70 year anniversary, we are mindful of the 
past, while standing ready to embrace the future. 
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MISSION
DECA prepares emerging leaders and 
entrepreneurs in marketing, finance, 
hospitality and management in high 
schools and colleges around the globe.

DECA’S COMPREHENSIVE LEARNING PLATFORM

INTEGRATES INTO CLASSROOM INSTRUCTION
An integral component of classroom instruction, DECA activities provide 
authentic, experiential learning methods to prepare members for college 
and careers. 

APPLIES LEARNING
DECA members put their knowledge into action through rigorous  
project-based activities that require creative solutions with practical  
outcomes. 

CONNECTS TO BUSINESS
Partnerships with businesses at local and broader levels provide DECA 
members with realistic insight into industry and promotes meaningful,  
relevant learning. 

PROMOTES COMPETITION
As in the global economy, a spark of competition drives DECA members to 
excel and improve their performance. 

DECA PREPARES THE NEXT GENERATION TO BE

ACADEMICALLY PREPARED
DECA members are ambitious, high-achieving leaders equipped to conquer 
the challenges of their aspirations. 

COMMUNITY ORIENTED
Recognizing the benefit of service and responsibility to the community, 
DECA members continually impact and improve their local and broader 
communities. 

PROFESSIONALLY RESPONSIBLE
DECA members are poised professionals with ethics, integrity and high 
standards. 

EXPERIENCED LEADERS
DECA members are empowered through experience to provide effective 
leadership through goal setting, consensus building and project 
implementation. 
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PREPARING THE WORKFORCE OF TOMORROW.
DECA’s mission of preparing emerging leaders and entrepreneurs for 
careers in marketing, finance, hospitality and management will provide 
career-ready employees for the talent pipeline. DECA’s cutting-edge 
programs provide students the opportunity to learn academic content, 
apply learning to develop technical skills and obtain 21st Century Skills.

RESPECTED PARTNER IN EDUCATION OF ALL 50 U.S. 
DEPARTMENTS OF EDUCATION.
Career and Technical Student Organizations are considered integral 
to the Career and Technical Education curriculum and provide special 
status and access to schools and students. DECA is one of nine 
recognized Career and Technical Student Organizations. DECA also 
provides extensive professional learning opportunities for its DECA 
advisors to best integrate DECA into the classroom.

PROVEN LEADER IN BUILDING BUSINESS AND 
EDUCATIONAL PARTNERSHIPS.
Our business partners include corporations, associations, foundations 
and colleges and universities, all of whom share our interest in 
providing students with real-world experiences that challenge them 
to apply knowledge and skills learned in the classroom. Our greatest 
strength is our ability and willingness to work with our partners to 
design a partnership that serves both of our missions.

EXPERIENCED MANAGERS AND GOOD STEWARDS 
OF RESOURCES.
DECA has managed hundreds of programs, projects, partnerships and 
grants totaling more than 40 million dollars over the last 25 years. 
DECA leverages its resources to ensure it maximizes the investment of 
funds in program and service delivery. DECA’s leadership team has over 
100 years of combined experience in DECA.

DELIVERING PROGRAMS TO 5,600 CLASSROOMS 
NATIONWIDE AND INTERNATIONALLY.
With most DECA advisors serving as certified educators, DECA 
programs are delivered directly in the classroom through instruction 
and applied learning. Because of our unique connection to classroom 
instruction, partners look to DECA for this direct access to classrooms 
that span coast to coast on a national scope, including a handful of 
countries and territories.

EXPERIENCED MANAGERS AND GOOD STEWARDS 
OF RESOURCES
Montana DECA has managed hundreds of programs, projects, and 
partnerships over the past 70 years. DECA leverages its resources to 
ensure it maximizes the investment of funds in program and service 
delivery. 
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REACH

MEMBERSHIP BY THE NUMBERS

<ALASKA
<BRITISH COLUMBIA
<CHINA
<GERMANY
<GUAM
<HAWAII
<HONDURAS
<KOREA
<MEXICO
<ONTARIO
<PUERTO RICO
<SPAIN

MEMBERS
<> 10,000
<7,500–10,000
<5,000–7,500
<2,500–5,000 
<1,000–2,500
<< 1,000

202,786
HIGH SCHOOL STUDENTS

5,466
COLLEGE STUDENTS

5,401
HIGH SCHOOL ADVISORS

329
COLLEGE ADVISORS

3,661
HIGH SCHOOLS

251
COLLEGES + UNIVERSITIES

<DECA
<National

DECA members are academically prepared 
students who will enter college with credits and 
other forms of academic credentials.

COLLEGE MAJOR DECA National

Business/Management 34.9% 11.6%

Marketing 19.4% 3%

Entrepreneurship 10.6% 3.2%

Accounting 9.8% 3.4%

Finance 7.3% 1.1%

Advertising 6.8% 1.4%

International Business 4.8% 1.1%

Fashion 3.2% 4.1%

Hospitality 1.8% 1.0%

CAREER DECA National

Business/Management 39.1% 13.7%

Entrepreneurship 35.9% 15.1%

Marketing Communications 31% 6.4%

Finance 16.4% 4.7%

GENDER RACE/ETHNICITY
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■ Female 56.7%
■ Male  43.3% 

■ White 61%
■ Asian  17.8% 
■ Latino  12.4%
■ Black  9.3%
■ American Indian  2.6%
■ Native Hawaiian  1.2%
■ Other 1.7%
■ Preferred not to resp. 5.9%    

228,231
TOTAL MEMBERSHIP

22%
SENIORS

27%
JUNIORS

24%
SOPHOMORES

27%
FRESHMEN

GRADE LEVEL

17%
AMERICAN INDIAN

74%
WHITE / CAUCASIAN

5%
HISPANIC / LATINO

4%
OTHER

ETHNICITY
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Research findings courtesy of the National Research Center for College and University Admissions. The 2019 sample included 50,773 high school DECA members and was compared to data from more than 700,000 students nationwide.

BUSINESS COURSE TAKEN DECA

Marketing 74.9%

Finance/Accounting 33.9%

Entrepreneurship 25.4%

Management/Administration 21.7%

Sports + Entertainment 18.9%

Hospitality 9.2%

21,124
HIGH SCHOOL ICDC

1,435
COLLEGIATE ICDC

1,033
THE NEW YORK EXPERIENCE

895
THE ULTIMATE DECA POWER TRIP

333
SPORTS + ENTERTAINMENT MARKETING

305
ENGAGE

190
EMERGING LEADER SUMMIT

67
DECA AMPED

45
TRAIN-THE-TRAINER CERTIFICATION

483
CERTIFIED SCHOOL-BASED ENTERPRISES

96%
of DECA members report  
they gained skills in 
problem solving.

97%
of DECA members report 
they learned how to 
communicate thoughts 
and ideas.

89%
of DECA members report  
they learned how to work 
as part of a team.

97%
of DECA members report  
they gained skills to 
improve personal and 
professional behavior.

21st CENTURY SKILLS

74%
of DECA members report  
that DECA has influenced 
their career plans.

87%
of DECA members report 
that participation in 
DECA prepared them 
academically for college 
and a career.

67%
of DECA members report  
that DECA has influenced 
their college plans.

67%
of DECA members have 
an increased desire to 
own a business.

COLLEGE AND CAREER PLANS

89%
of DECA members report 
that DECA experiences 
empowered them to 
become an effective 
leader.

80%
of DECA members 
recognized the benefit 
and responsibility of 
community service.

89%
of DECA members report  
that DECA experiences 
connected school to the  
real world for them.

73%
of DECA members 
are more interested in 
attending school.

PREPARING THE NEXT GENERATION
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Research findings courtesy of the National Research Center for College and University Admissions. The 2019 sample included 50,773 high school DECA members and was compared to data from more than 700,000 students nationwide.
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47%53%

53%
WITH LESS THAN 

THE AVERAGE 
HOUSEHOLD 

INCOME

46%
WITH MORE 
THAN THE  
AVERAGE 

HOUSEHOLD 

Research findings courtesy of the National Research Center for College and University Admissions. 
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PARTNERS
PLATINUM INVESTORS
$50,000 +

CORPORATE INVESTORS
$20,000 – $49,999

STRATEGIC ALLIES
$10,000 – $19,999

PATHWAY PARTNERS

FINANCE       MANAGEMENT &
ADMINISTRATION

HOSPITALITY & 
TOURISM

MARKETING

BUSINESS PARTNERS
BUTTE/SILVERBOW TBID
BOGY MANAGEMENT CONSULTING
BUFFALO WILD WINGS
ANDERSON MANAGEMENT GROUP
BRIDGER BREWING COMPANY
HON. MIKE SALVAGNI
INTREPID CREDIT UNION
GLACIER BANCORP
DA DAVIDSON
FIRST INTERSTATE BANK
NORTHWESTERN ENERGY
BOZEMAN ECONOMIC DEVELOPMENT GROUP
CITY BREW
FIRST SECURITY BANK OF HELENA
STILES CONSULTING, LLC
AT&T ASPIRE PROJECT
KNOWLEDGE MATTERS
STUKENT
MARRIOTT INTERNATIONAL
MOUNTAIN WEST FARM BUREAU MUTUAL INSURANCE COMPANY | RUEY BARNETT
MONTANA ACTE

EDUCATIONAL PARTNERS

GOVERNMENT PARTNERS

STRENGTHENING 
MONTANA CTSO’S

LEGISLATIVE 
GRANT

Research findings courtesy of the National Research Center for College and University Admissions. 
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FUTURE
The DECA Inc. Board of Directors adopted its current strategic plan in June 2019. 

The plan provides an overarching direction and strategy for the organization from 

July 1, 2019 to June 30, 2022. It also charges the DECA Inc. staff to develop annual 

implementation plans for approval by the DECA Inc. Board of Directors.

The strategic plan was developed in an inclusive manner to encourage and facilitate 

input from member and stakeholder groups. A strategic planning taskforce was 

convened with the guidance of McKinley Advisors. Specific steps included a review of 

background documentation, records and related financial and program materials; the 

design and distribution of a customer-focused survey to conduct research and gather 

insights which produced 906 responses; the design and distribution of a recent-alumni 

survey which produced 560 responses; and work sessions with the taskforce, DECA 

Inc. Board of Directors, DECA National Advisory Board, and senior staff members. 

STRATEGIC PLAN
The Montana DECA Board of Directors adopted its current strategic plan in 
July of 2017. The plan provides an overarching direction and strategy for the 
organization from July 1, 2017 to June 30, 2020.

The strategic plan was developed in an inclusive manner to encourage and 
facilitate input from member and stakeholder groups. A strategic planning 
committee was convened with the guidance from the DECA Intensity Program. 
Specific steps included a review of background documentation, records and 
related financial and program materials, and the design and distribution of a 
customer-focused survey to conduct research and gather program insights. 

Montana DECA is in preparation for the execution of a 2020-2023 Strategic 
plan, in July of 2020, and values the input and consultation of our partners in 
this process. 

2019-2020 THEME
In DECA, we are surrounded by opportunities. Every moment provides us a 
new chance to break out of our comfort zones, take risks and prove ourselves 
as emerging leaders and entrepreneurs. Now is your chance to begin shaping 
your future. Will you let the moment slip by, or will you take action? Ready....
Set....
HERE WE GO. 
As a new year in DECA begins, we encourage members to go faster, go bigger, 
and go further than ever before. 

• Go lead your chapter or association.
• Go build your network.
• Go serve your community.
• Go explore colleges and careers.
• Go enhance your skills.
• Go compete against the best. 
• Go reach your potential. 

MONTANA DECA TURNS 70!
2020 marks the 70th year of service to our members, advisors, school 
administrators, and business professionals. As Montana’s oldest flagship 
business CTSO, DECA stands proud of the past, while ready to embrace the 
future. 

8 | ANNUAL REPORT 2018-2019
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FINANCES
TOTAL FUNDINGCORPORATE & INDIVIDUAL GIVING

Conference Revenue | $346,504.93
Membership Dues | $5,046
OPI Grant Funding | $70,036.47
Corporate Partners | $30,147.76

76%

15%

6.6%

TOTAL REVENUE | $451,481.83

REVENUE BREAKDOWN
2018-2019

Conference Expenses | $348,952.34
Leadership Training | $20,317.29
Administrative/Operating | $69,692.95

TOTAL EXPENSES | $438,962.58

EXPENSE BREAKDOWN
2018-2019

16%

79%

5%

FY18  $30,147

FY17  $15,275

DEVELOPMENT ACTIVITY
Contributions from corporations, universities, and associations 
support a variety of Montana DECA activities including  
scholarships, conferences, advocacy, and more. The generous 
contributions from our partners continue to surpass budget 
expectations and enhance program performance. Our corpo-
rate and individual giving continues to expand with the growth 
and enhancement of donor relations, and expansion of program 
reach, impact and efforts. 

All generated revenue is  returned to our members through 
scholarships, professional programs, conference support and 
member services.

Our revenue and expense 
activity enhance the message 
that our primary goal is to 
prepare emerging leaders and 
entrepreneurs. Our activity 
demonstrates a strong 
investment in our membership, 
and continued involvement in 
the business community. 

CONTINUED SUPPORT OF MEMBERS 

First Year | 18.87%
Second Year | 17.23%
Third Year | 32.37%
Fourth Year | 31.53%

TOTAL RETENTION | 81.13%

Montana DECA tracks the 
participation and involvement of 
our individual members, and we 
are pleased to report that over 
80% of members participate for 
more than one academic year. 
The value the program brings, 
the skills DECA develops, and the 
opportunities we provide, enhance 
the overall membership 
experience for our emerging 
leaders and entrepreneurs. 
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CALENDAR
OCT
4-7
MBA Research Conclave
∙ Louisville, KY

16
NEW CTE Professionals 
Workshop
∙ Great Falls, MT

17-18
Montana ACTE Conference
∙ Great Falls, MT 

22
Virtual Business Challenge
Round #1 Begins

NOV
DECA MONTH

1
National Honorary Life &  
Outstanding Service Award 
Nominations Due
∙ deca.org

1
Virtual Business Challenge
Round #1 Ends 

15
DECA Idea Challenge 
Begins

18-24
Global Entrepreneurship
Week

15
Initial Membership Deadline
∙ deca.org/membership

15-17
Ultimate DECA Power Trip 
∙ Washington, D.C. 

15-17
Innovations & 
Entrepreneurship 
Conference
∙ Washington, D.C.

20-23
New York Experience 1
∙ New York City, NY

24
DECA Idea Challenge
Entries Due

DEC
1
State Conference
Registration Site Open
∙ mtdeca.com

3
Chapter Campaigns Due
∙ Community Service          
   Campaign
∙ Global Entrepreneurship
   Week Campaign
∙ Membership Campaign 
∙ Promotional Campaign

4-7
New York Experience 2
∙ New York City, NY

4-7
ACTE Career Tech VISION
∙ Anaheim, CA 

13
Stock Market Game
Ends

AUG
19
Piper Jaffray Taking Stock 
with Teens Fall Survey
Begins

15-17
Chartered Association 
Management Conference
∙ Nashville, TN

SEP
3
Stock Market Game
Begins

20
Piper Jaffray Taking Stock 
with Teens Fall Survey
Ends 
 

JAN
7
Virtual Business Challenge 
Round #2 Begins

9
State Conference Deadlines
∙ SCDC Housing Due
∙ SCDC Registration Due
∙ Written Projects Postmark 
   Deadline
∙ Special Award  
   Nominations Due 

10
School-Based Enterprise
Certification 
Documentation Due

17
Student Scholarship
Application Due Online

Virtual Business Challenge
Round #2 Ends

21
DECA Idea Challenge
Global Winners Announced

30
DECA Emerging Leader 
Honor Award Application
Deadline

31
State Officer Applications 
Due
∙ mtdeca.com/leadership

FEB
CTE MONTH

1
State Conference
Top 8 - Written Event
Finalists Announced

State Conference Program 
Released

State Conference Student
Schedules Published

9-11
State Career Development
Conference
∙ Fairmont Hot Springs

MAR
1
Advocacy Campaigns Due

2
ICDC Registration & 
Housing Due to Google 
Sheets

4
Advisor Scholarship
Application Postmark 
Deadline

13
ICDC Housing, Airfare, 
Registration Payment Due 
to Montana DECA 

25
Piper Jaffray Taking Stock 
with Teens Spring Survey 
Ends

APR
7-11
National Business  
Education Association  
(NBEA) 2020 Annual 
Convention
∙ Boston, MA

22-25
ACTE Region V Conference
∙ Lake Tahoe, NV 

29-May 2
DECA International Career
Development Conference
∙ Nashville, TN

JUL
14-17
Emerging Leader Summit
∙ SanDiego, CA

29-30
Annual Business Meeting
∙ Fairmont Hot Springs 
Resort



 
 
BIG SKY HIGH SCHOOL 
NICKI ROE 
nroe@mcps.k12.mt.us

GREAT FALLS HIGH SCHOOL 
SCOTT DONISTHORPE 
scott_donisthorpe@gfps.k12.mt.us

SENTINEL HIGH SCHOOL
MARK HARTMAN 
mahartman@mcps.k12.mt.us

BOZEMAN HIGH SCHOOL 
BRAD MEHR / TANNER CUREY 
brad.mehr@bsd7.org
tanner.curey@bsd7.org

BELT HIGH SCHOOL 
JESSICA TILLMAN 
JTillman@beltschool.com

WHITEFISH HIGH SCHOOL 
CHAD ROSS 
cross@whitefishschools.org

HELENA HIGH SCHOOL 
LIZ BELCOURT 
Ebelcourt@helenaschools.org

GLACIER HIGH SCHOOL 
JOSH MUNRO 
munroj@sd5.k12.mt.us

CAPITAL HIGH SCHOOL 
LEVI DAWES 
ldawes@helenaschools.org

CMR HIGH SCHOOL 
TRAVIS CRAWFORD 
travis_crawford@gfps.k12.mt.us

GF CENTRAL CATHOLIC HS 
JOLENE CORDEIRO 
TBD

POLSON HIGH SCHOOL 
CASEY DONAHUE 
cdonahue@polson.k12.mt.us

FLATHEAD HIGH SCHOOL 
CAITLIN HEUSCHER 
heuscherc@sd5.k12.mt.us 

2019-2020 

DIRECTORY
STATE STAFF 
 
JOHN STILES 
STATE DIRECTOR 
jstiles@mtdeca.com
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FUTURE
The DECA Inc. Board of Directors adopted its current strategic plan in June 2019. 

The plan provides an overarching direction and strategy for the organization from 

July 1, 2019 to June 30, 2022. It also charges the DECA Inc. staff to develop annual 

implementation plans for approval by the DECA Inc. Board of Directors.

The strategic plan was developed in an inclusive manner to encourage and facilitate 

input from member and stakeholder groups. A strategic planning taskforce was 

convened with the guidance of McKinley Advisors. Specific steps included a review of 

background documentation, records and related financial and program materials; the 

design and distribution of a customer-focused survey to conduct research and gather 

insights which produced 906 responses; the design and distribution of a recent-alumni 

survey which produced 560 responses; and work sessions with the taskforce, DECA 

Inc. Board of Directors, DECA National Advisory Board, and senior staff members. 
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